MASSEY
UNIVERSITY
PRESS

Intelligent, relevant books for intelligent, inquiring readers

The New Zealand Land & Food Annual

Volume 1, 2016

CLAIRE MASSEY (ED)

The New Zealand
Land & Food Annual

Why waste a good crisis?

The end of ‘white gold fever’,
and rethinking agribusiness

L

SELECTED NEW
ZEALAND EXPORTS

Edited by Claire Massey

$39.99

CATEGORY: Agriculture/ Business
ISBN: 978-0-9941300-2-0

eSBN: 978-0-9941325-5-0

BIC: TV; KCT; KNDF

BISAC: BUSO70010; BUSO070120
PUBLISHER: Massey University Press
IMPRINT: Massey University Press
PUBLISHED: June 2016

PAGE EXTENT: approx. 300
FORMAT: Trade paperback

SIZE: 234mm x 153mm

RIGHTS: World

WHY WASTE A GOOD CRISIS?

New Zealand depends on what our farmers, foresters and horticulturalists grow.
When agriculture catches a cold, the entire economy sneezes. Right now things
are looking a bit gloomy. What'’s the crisis telling us we should be doing better?

That’s where The New Zealand Land & Food Annual comes in. It features
cutting-edge, provocative and expert views on the broad agrifood and
agribusiness sector. It aims to serve the national interest, inform debate, and to
be of value to experts, policy makers and the general public.

Each edition has a defining theme. The first addresses dairying’s current woes,
and asks: Given the huge risks ‘NZ Inc. faces, is agriculture headed in the right
direction, does it need to be reshaped, and how can we make it attack- and
disaster-proof?

Plus: What if we were to face trade boycotts because of our weak response to
climate change?

Are we really smart enough to take full advantage of export markets? And how
will new technology change the way we farm?

ABOUT THE EDITOR

Professor Claire Massey is Massey University’s Director of Agrifood, and in
this capacity leads the university’s agrifood strategy and provides a focus for
the activities that occur across the university’s academic units and service
lines. She heads Te Puna Whakatipu, which leads and supports university-level
projects in agriculture and food.

SALES POINTS

e A wide audience, from farmers to food manufacturers, the finance sector
to exporters

e Major, layered, high-impact media campaign in cities and rural media.

e Topical, important, insider coverage that’s not readily available in one
package elsewhere.

e Massey University has major credibility in this area and the calibre of
the writers is outstanding.

e Major launch at Fieldays at Mystery Creek in mid June.
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